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Disclaimer: 

 

The information contained in this document is subject to change and shall not be 

treated as constituting any advice to any person.  It does not in any way bind the 

Energy Market Authority (“EMA”) to grant any approval or official permission for any 

matter, including but not limited to the grant of any exemption nor to the terms of any 

exemption. The EMA reserves the right to change its policies and/or to amend any 

information contained in this document without prior notice.  Persons who may be in 

doubt about how the information in this document may affect them or their commercial 

activities are advised to seek independent legal advice or any other professional 

advice as they may deem appropriate. The EMA shall not be responsible or liable for 

any consequences (financial or otherwise) or any damage or loss suffered, directly or 

indirectly, by any person resulting or arising from the use of or reliance on any 

information contained in this document. 
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Background 

 

1. Since 2001, the Energy Market Authority (“EMA”) has progressively opened 

the retail electricity market to competition. EMA will be launching the Open Electricity 

Market (“OEM”) to allow the remaining 1.4 million accounts, comprising (a) business 

consumers with average monthly consumption of less than 2,000 kWh and (b) 

residential consumers (“OEM Consumers”) to have the choice to buy electricity from 

retailers based on price plans that best meet their needs. 

 

2. Starting 1 April 2018, EMA will commence the soft launch of OEM in Jurong. 

With this initiative, all business and residential consumers at premises with postal 

codes starting with 60, 61, 62, 63 and 64 will be allowed to buy electricity from retailers 

of their choice. EMA plans to extend the OEM to the rest of Singapore from second 

half of 2018. 

 

3. As part of the preparation for OEM, EMA has engaged industry stakeholders 

extensively to review and enhance the policy framework and measures for consumer 

protection, the retailer of last resort (“RoLR”), and the administration of retailers’ 

participation in OEM. Taking into account the comments and feedback of the industry 

stakeholders, EMA has finalised the policy framework and measures as summarised 

below:   

 

a. Enhanced consumer protection framework 

b. Framework for RoLR event 

c. Administration of retailers’ participation in the OEM 

 

Consultation and Feedback Received  

 

4. On 22 Jan 2018, EMA published a consultation paper on the proposed 

modifications to the Code of Conduct for Retail Electricity Licensees (“Code”) to 

ensure that they are clear and aligned with the policy framework and measures for 

the OEM.  

 

5. At the close of the consultation on 19 Feb 2018, EMA received comments and 

feedback on the proposed modifications from 11 respondents. The comments and 

feedback, as well as EMA’ responses, are set out in Annex A. 

 

Decision 
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6. Taking into account the comments and feedback received, EMA has decided 

to modify the Code with the changes as shown in Annex B. The finalised Code (as 

attached in Annex C) will take effect from 19 March 2018.  

 

*          *          * 

 
 


